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Abstract  
Purpose is to substantiate the ways of promotion sustainable tourism in the global economy.  
Methodology - To determine the importance of the sustainable tourism factors, the hierarchy 
analysis method of T. Saati was used. The method of expert estimations has been used for 
determining the significance level of the tourism sustainability factors. 
Findings - The conditions for promotion of the sustainable tourism to the world market and the 
factors of impact on its development in the global economy have been determined. All impact 
factors were divided into 7 groups: political and regulatory environment, environmental 
sustainability, social and cultural strategy, economic sustainability, tourism service, safety, basic 
sustainability state. To assess the potential of the sustainable tourism by international destinations, 
it was offered to rank the factors of index of sustainable tourism development in the countries from 
the point of view of a tourist.  
Contribution - The structure of the factors of tourism sustainability index with the emphasis on the 
role of an immediate tourist was improved. The most importante factors of influence on the choose 
tourist destination have been identified: the factors of safety, tourist service and the factor of basic 
sustainability state of a country. 
Keywords: sustainable tourism conception, global economy, sustainable tourism index, mild 
tourism, promotion of sustainable tourism. 
 
 
INTRODUCTION 
 
In the tourism business, natural resources are intensively used and consumed, and 
tourism directly influences the environment, the ecosystem, economy, societies and 
cultures. Global positioning of tourism territories and separate facilities allows gaining 
profits in the tourism sector due to mass tourism, however, the tourists’ flow to these 
areas usually exceeds their anthropogenic capabilities. This causes the destruction of 
ecosystems, additional burden on infrastructure facilities that use local natural, human, 
material and other resources, which are gradually depleted. Combating the negative 
influence of tourism and transition to its sustainable development involves following the 
principles of sustainable development, coordination and approval of international 
standards in terms of functioning of the tourism sector, pursuing tough global economic 
policy. 
 
The former United Nations Secretary-General Ban Ki-Moon emphasized that travelers in the 
21st century more support and choose sustainable tourist destinations, where the natural 
environment is protected and the built-in environment is preserved (Ban 2009). 
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The tourist sector is known to integrate the geographical territory, travels and tourism 
industry and to encompass over 50 branches of industry that provide services to tourists 
around the world. This means a strong dependence on human resources at all levels and 
in all tourism-related sectors (hotel business, field of catering, etc.). At the same time, 
tourism is the type of economic activity, and tourism business owners seek, first of all, 
to gain maximum profits. It is thanks to the tourism activity that 10% of the total world 
GDP and 7% of the world export are formed. Tourism is one of five largest exporters in 
83% of the countries in the world and a major source of foreign currency earnings in 
38% of the countries (WTO Public Forum 2017). Today, the tourism sector accounts for 
about 5% of global carbon dioxide emissions, including 40% for air transport and 20% 
for accommodation facilities. Tourism is responsible for 4.6% of radiation pressure, 
which causes climate changes (FAQ-Climate Change and Tourism n/a). That is why the 
relevance of the problem of sustainable development of tourism as a sector of the global 
economy is difficult to overestimate. 
 
 
LITERATURE REVIEW  
 
The concept of the sustainable tourism appeared in the early 90s of the last century 
neither in the travel industry, nor in the political circles, but had a purely scientific origin. 
According to modern researchers, a certain “artifice” of emergence of sustainable 
tourism has led to the need for a significant clarification and improvement of a fairly new 
in our time concept (Lane 2018). 
 
There is a sufficient number of scientific works, devoted to studying the essence of eco-
tourism, in the 90s, the scientists identified it with the sustainable tourism (Steck 1999). 
Others explored the role of ecotourism in achievement of the goals of sustainable 
development (Honey 2008). 
 
Sustainable tourism is a tourism which fully takes into account its current and future 
economic, social and environmental consequences (Sustainable Tourism n/a). Under the 
United Nations Environment Programme this implies:  
1) optimal usage of environmental resources, which constitute the basic element of the 
development of tourism, support for basic ecological processes and promotion the 
conservation of natural heritage and biodiversity; 
2) respect for preservation of the socio-cultural authenticity of host communities and 
promotion of intercultural understanding and tolerance; 
3) ensuring the viability of long-term economic measures that provide socio-economic 
benefits for all stakeholders, with a fair distribution, including stable employment 
and income, social services to host communities and contribution to the fight against 
poverty (Sustainable Tourism n/a). 
 
Great attention is paid to the study of indicators of tourism sustainability in the scientific 
literature, which is explained, on the one hand, by importance and awareness of the 
concept of sustainable development, and on the other hand, the lack of successful 
implementation of sustainable transformation in tourism, declared in public programs, 
supported by international organizations, For more than 20 years of existence of the 
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concept of sustainable development in tourism, economic growth is still the main 
principle of its development without proper attention to environmental and social 
problems that arise during the implementation of tourism activities. 
 
The United Nations World Tourism Organization (UNWTO) proposed to identify the 
Indicators of Sustainable Development for Tourism Destinations (2004), the 
development of which involved 62 experts from 20 countries of the world. It was offered 
to estimate sustainable development of tourism by 29 directions, such as management of 
natural resources, satisfaction of tourists and host communities, preservation of cultural 
heritage, seasonality, economic leakages, or climate change and the others. The 
indicators and the technique for their assessment were developed for each of the direction 
(World Tourism Organization 2004). 
 
The Global Sustainable Tourism Council (GSTC) developed the sustainability standards 
for tourism operators and hotels (2013). They are based on four groups of overall 
indicators: to demonstrate effective sustainable management, to maximize social and 
economic benefits to the local community and to minimize negative impacts, to 
maximize benefits to cultural heritage and to minimize negative impacts, maximize 
benefits to the environment and minimize negative impacts (Global Sustainable Tourism 
Council 2016). This organization also proposed the sustainability assessment criteria for 
tourist destinations (2013). These criteria include four main objectives: to demonstrate 
sustainable destination management, to maximize social and economic benefits for the 
host community and to minimize negative impacts, to maximize benefits to communities, 
visitors and cultural heritage and to minimize impacts and to maximize benefits to the 
environment and minimize negative impacts (Global Sustainable Tourism Council 
2013). All of the above criteria determine the minimal level of quality that tourism 
operators should meet, accommodation facilities and tourist destinations in order to be 
considered as those aimed at sustainability. By comparing the obtained results with the 
criteria, it is necessary to determine the relevance or irrelevance of each indicator. A 
large number of indicators makes it difficult to calculate the results and makes the 
evaluation of the influence of a certain factor impossible. 
 
The European Commission proposed its system of assessment of sustainable 
development of destinations, the European Tourism Indicator System (ETIS) (2016). 
ETIS includes 27 basic and 40 additional indicators, which fall into such groups as 
destination management, social and cultural impact, economic value, environmental 
impact (European Commission 2016). All indicators were determined by the method of 
expert evaluation. The authors of the research did not propose the technique and distinct 
criteria for ETIS assessment.  
 
A large group of studies is related to the formation of indicators for sustainable 
management and for tourist destinations (White et al. 2006). Some authors generally 
believe that sustainability cannot be measured (Stoeckl et al. 2004). 
 
It is believed that the main task in achieving sustainable tourism remains in overcoming 
the gap between the development of methodological approaches and guidelines of the 
tourism policy and implementation of these principles directly by tourism companies. In 
our view, this gap occurs because the technique of formation of the tourism sustainability 
4th International Rural Tourism Congress, Congress Proceedings, 2018, pp. 253-266 
N. V. Stukalo, N. A. Krasnikova, O. P. Krupskyi, V. Y. Redko, PROMOTION SUSTAINABLE ... 
 256 
index does not take into account the most important anthropogenic factor. That is, it is 
the behavior of a tourist that must be measured and determine effectiveness of 
government programs (Ahués 2003). 
 
The purpose of the research is to substantiate the ways of promotion sustainable tourism 
in the global economy. The conceptual frameworks of sustainable tourism were also 
studied, its modern role in the global economy and in the process of achieving the 
purposes of millennium development was determined, the existing factors of control of 
its development at the global level and in the countries with different socio-economic 
development were analyzed. The technique for calculation of the tourism sustainability 
index, taking into account the anthropogenic factor, was improved. 
 
 
METHODOLOGY 
 
Scientific-theoretical analysis and generalization of the data from secondary sources of 
information; social simulation; mathematical modeling; the method of expert 
estimations. 
 
 
RESULTS 
 
In our study, we focused on determining the anthropogenic role in the development of 
the sustainable international tourism. A tourist is the central element, without which the 
tourism activity is impossible. He is a consumer of travel services in all spheres; he 
makes an impact on the environment and cultural environment of the country he visits; 
he chooses a destination; particularly, the corrective regulatory actions in the tourism 
sector should be directed to a tourist. Thus, the study of the impact of the factors, forming 
sustainability of a tourist destination (a country), on the behavior of a tourist and on 
formation of the demand for tourist services is important for determining the possibilities 
of the sustainable tourism promotion in the global economy. 
 
In the tourism business, natural resources are intensively used and consumed, and 
tourism has major impacts on environment, ecosystems, economy, societies and culture. 
If it is managed effectively, tourism can contribute significantly to regional development, 
if not, it can have devastating effects on nature and society (ETE N/A). That is, the 
sustainable management in the tourism sector is an especially important element of the 
tourism development, and correction of the activity of the tourism business from the side 
of the states and international institutions is capable to give the tourism activity a 
necessary guidance towards its sustainable development. 
 
As revealed by the research, safety of a tourist during traveling is the determining factor 
that directly affects his choice of a destination, and respectively, efficiency of the 
transformation of the tourist activity in the direction of sustainability. The level of 
personal safety during traveling can become an insurmountable barrier for stimulation of 
sustainable transformation in the international tourism. 
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Although we focused on the role of a tourist in the formation of its sustainable 
development, it was impossible to ignore the role of the external historical factors that 
have already led to the formation of a certain sustainability level in the countries, i.e. the 
basic conditions, which are subject to further transformation. That is, in our opinion it is 
necessary to take into account the impact of the basic sustainability conditions on the 
behavior of a tourist. The effectiveness of stimulation of sustainable actions will also 
depend on the effectiveness of the institutions because, with bad institutions, even 
declared and enacted laws do not work to the full in practice. 
 
Recognizability of the tourism territory with its historical and cultural, natural and 
geographical, and ethnic potential acts as the main attraction for tourists. Such attractions 
determine the destinations of massive tourist flow, which serve as a catalyst for the 
development of the tourism industry, the investment attractiveness of the tourism sector, an 
increase in the employment of the local population in the tourist sphere of activity, 
overloading of recreational facilities, excessive use of all kinds of resources, environmental 
pollution, etc. 
 
Taking into account the consequences of the further use of tourism resources without 
damaging them and preservation of the tourism-resource potential for future generations must 
determine the vector of macroeconomic tourism policy of the states and international 
intergovernmental organizations. The main negative consequence of mass tourism was the 
overloading of natural sites, environmental pollution, which manifested themselves in a 
decrease in the population and extinction of some species of flora and fauna, pollution of 
water bodies, forests and other natural sites (Table 1).  
 
Adjustment to the interests of mass tourism created conditions for losing authenticity, of 
Spain, Hawaii and other destinations. Now cultural and ethnic features of many countries and 
peoples are the constituents of tourists’ entertainment, the element of tourist destination 
brand. Therefore, understanding of the destructive force of mass tourism determined the 
sustainable tourism as the vector of further development under conditions of supporting the 
Global goals of sustainable development, approved by the world. 
 
Support of these goals of UNWTO and commitments to implement three of them (8, 12, 14) 
demands that the tourism sector should determine the functions of the sustainable tourism and 
intensify the application of the principles of sustainable growth under conditions of the 
globalization transformation. 
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Table 1:  Impact of the international tourism on the possibility of sustainable 
development 
 
Positive impact Negative impact 
An increase in amount of tourist arrivals  Pollution of ecosystems  
An increase in incomes and profits of the tourism 
sector 
Anthropogenic overload of tourist facilities   
Ensuring employment of local population and 
working force migration  
Extinction of some species of flora and fauna   
An increase in investment attractiveness of 
tourist territories   
Full orientation of the country’s economy to 
tourism   
Multiplicative effect    Destruction of national identity of culture   
Cosmopolitism and inter-ethic communications   
 
Source: Compiled by the authors. 
 
The focus of the international community on the sustainable development requires a radical 
transformation of the functions of tourism. Specifically, the recreational role of tourism is in 
restoring physical and psychological capacities of a person without inflicting harm to the 
environment. Internationalization as a consequence of the globalization processes increases 
the value of the communicative functions of tourism. This is evident in respect for culture, 
customs, ethnic characteristics of a country where tourists stay, reducing customs and 
political formalities, which determines a new vision of the integrating function. This function 
is realized through strengthening and deepening of interaction between the social, economic 
and environmental processes of attaining the tourism sustainability. International franchising, 
the essence of which is highlighted in (Krupskyi et al. 2017), was recognized as one of the 
manifestations of the tourism integration. The new format of franchising itself implies the 
obligatory conditions of keeping to the responsible management of the franchise. Such 
conditions are the driving force behind the implementation of the sustainable development at 
the micro level. 
 
Intensive transition to sustainable development caused an increase in the role of adaptive 
and marketing functions, aimed at the formation of a tourist offer in accordance with the 
change of values, motives and purposes of traveling and at predicting the needs of tourists 
on the basis of sustainable development. This results in the emergence of new sustainable 
forms and types of tourism and enhances the value of the innovative function of tourism 
in the global economy. Such types of the international tourism include environmental 
tourism, agricultural tourism, rural tourism, mild tourism, socially responsible and green 
tourism. UNWTO considers ecotourism as the tourism to undisturbed natural places. 
Ecotourism actively contributes to the conservation of the natural and cultural heritage; 
involves local communities in planning, development and implementation of the 
ecotourism activity; includes educational activities on explaining the significance of the 
natural and cultural heritage to tourists; influences small groups or individual tourists 
(Kuskov et al. 2005).  
 
That is, though ecotourism is based on the principles of the sustainable tourism, it is a 
narrower form of tourism. According to Rulf Buckley, the sustainable tourism may not 
include educational components and not contribute in an active form to the preservation 
of the cultural heritage. Besides, the sustainable tourism is directed to all forms and types 
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of tourism from the mass tourism to the individual tourism. The sites of the sustainable 
tourism can be both of natural and of artificial origin (Buckley 2012). 
 
Based on the principles of the sustainable tourism, there exists the agrotourism (rural 
tourism), which is a holiday in the countryside with the purpose of getting acquainted with 
the local culture and customs, participation in the work that is traditional for local residents 
and others.  
 
The further sustainable development of the international tourism is only possible while 
maintaining the investment attractiveness of the tourism sector. This is determined by the 
necessity of taking into account the economic interests of large and small businesses based 
on mutually beneficial partnership and effective cooperation, which is caused by the 
observance of the “green” economy principles. The green potential of countries can form 
their international competitive advantages in the global market of tourism services and is the 
means of the anti-crisis regulation. For example, in Italy after the Second World War, when 
the agriculture of the country was destroyed, the Italians focused their attention on the 
agricultural tourism (Penisola N/A). Strengthening the role of the sustainable tourism in 
the global economy requires a radical transformation of the basic principles of tourism 
(Figure 1).  
 
Figure 1: Mechanism of promotion of sustainable tourism in global economy 
 
 
Source: Compiled by the authors. 
 
The principles of the sustainable tourism must become: 
- aggressive positioning in the global tourism market of “green” (responsible) kinds 
of tourism;  
- formation of the “green” tourism image of countries; 
- creation of “green” jobs; 
- creation of conditions for safe travels; 
- using energy saving technology and “green” innovations by the subjects of the 
tourist infrastructure; 
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- support of the sustainable tourism at all levels of development of economic systems 
(micro-, meso-, macro-, globo-levels). 
 
The demand for tourist services develops in three directions, on the basis of which we 
identified 3 types of the international tourism by the criterion of sustainability perception 
(Table 2): 
1. An increase in the tourist flow to the basic tourist destinations of the tourism masses 
– anthropogenic tourism; 
2. Development of elite tourism; 
3. Development of the outlook of the conceptual tourism – mild tourism. 
 
Таble 2: Criterial assessment of the sustainability degree of international tourism 
 
Kind of tourism 
Threat for 
sustainability 
Producing 
sustainable 
initiative 
Impact of 
state 
regulation 
Impact of crisis 
economic 
phenomena 
Anthropogenic  3 0 3 2 
Elite 1 2 3 1 
Mild 0 3 1 2 
 
*  the impact was assessed by the conditional scale from 0 to 3 (0 - absence of impact; 1 – weak impact; 2 – 
rather strong impact; 3 – strong impact). 
 
Source: Compiled by the authors. 
 
The anthropogenic tourism belongs to the economical segment and the price of a journey, 
the quantity and quality of the sites of the cultural heritage or the beauty of nature rank 
first for its consumers. The sustainability level of a tourism service generally does not 
affect the primary motivation to travel, but in this case the deterioration of the 
environmental situation of the regions of the mass tourism can decrease the rate of an 
increase in tourists in such places. This direction is the most dangerous for the 
development of the sustainable tourism. An uncontrolled growth of tourism, aimed at 
quick gaining of profit, has negative consequences, does harm to the environment 
(Rubtsova 2014). Since the mass tourism is the most standardized of all directions, it is 
possible to overcome its negative effects by means of the state regulation, such as the 
introduction of additional restrictive or stimulating measures for hotels, travel agencies, 
and tourists themselves. 
 
In our view, originality, uniqueness, and the limited access of the masses of tourists to 
this destination takes the first place when choosing the elite tourism. The level of 
sustainability of a tourist service can affect the primary motivation to travel among other 
factors, but it is not the main thing. The elite tourism poses a threat to the basic level of 
the destination sustainability not in the process of consumption, but rather at the stage of 
creation of the tourism infrastructure for its implementation. Since, by statistics, the elite 
tourism attracts more conscious subjects, the influence of the state sustainable initiatives, 
offered in the right “elite” way, will be received with enthusiasm by the tourists who 
prefer this direction. Mild tourism in general can be built entirely on the sustainable 
principles. 
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The possibility to promote the sustainable tourism in the global economy is determined 
using the factors that affect the behavior of a tourist and form the sustainability of a 
tourist destination (a country). When identifying these factors, we took the structure of 
the factors of the existing Sustainable Tourism Index (The Economist Intelligence Unit 
Limited 2017) as a basis, but focused our attention on the role of a tourist himself. We 
separately distinguished the safety factor due to an increase in the impact of negative 
events of different levels on the desire to travel in general and on the choice of the tourist 
destination: it included the factors of personal safety and stability of the political 
environment. We also added the indicator of the basic sustainability state of a country, 
to which we included the scores according to the following criteria: the level of the use 
of sophisticated technologies for manufacturing food products; existence of harmful 
production sites on the territory of the state; the unemployment rate in the country; the 
importance of traditions in everyday life; international openness. The structure of 7 
factors and the sub-factors, forming them, which was obtained as a result, looks as 
follows: 
1. Policy and regulatory environment: 
1.1. presence and comprehensiveness of a sustainable tourism policy 
(comprehensiveness of tourism policy; milestones and action plan, monitoring 
and evaluation metrics; existence of the national tourism law); 
1.2. leasing and licensing of tourism operators; 
1.3.  adoption of global standards; 
1.4.  cooperation between public and private stakeholders; 
1.5.  inventory of tourism assets;  
2. Environmental sustainability: 
2.1. environmental governance; 
2.2.  environmental impact assessment; 
2.3.  participation rate in multilateral environmental agreement; 
2.4.  environmental indicators (energy use per capita in kg; greenhouse gas 
emissions, СО2 emissions; air quality; fresh water use; waste water treatment; 
assessment of biodiversity assessment); 
3. Socio-cultural strategy: 
3.1.  cultural and historical assets protection; 
3.2.  international tourism arrivals;  
3.3.  effectiveness of marketing and branding to attract tourists;  
4. Economic sustainability:  
4.1.  employment in tourism sector;  
4.2.  labor law risk ratings; 
4.3.  government tourism expenditures; 
5. Tourism industry: 
5.1.  tourism sector growth;  
5.2.  travel infrastructure (airport density; railway density; number of hotel number; 
number of ATMs) 
  
4th International Rural Tourism Congress, Congress Proceedings, 2018, pp. 253-266 
N. V. Stukalo, N. A. Krasnikova, O. P. Krupskyi, V. Y. Redko, PROMOTION SUSTAINABLE ... 
 262 
6. Safety: 
6.1.  stability of political environment; 
6.2.  risk of violent crime;  
6.3.  risk of organized crime;  
6.4.  risk of hostility to foreigners;  
6.5.  risk of natural disasters; 
6.6. risk of terrorism  
7. Basic state of sustainability:  
7.1.  level of using sophisticated technologies for manufacturing food products;  
7.2.  existence of harmful productions on the territory of a state;  
7.3.  unemployment rate in a country;  
7.4.  importance of traditions in everyday life.  
7.5.  international openness (rating of passport power).  
 
The existing paradox that in the process of assessment we would assess what we can 
assess rather than what we want to assess was solved with the help of the method of 
expert estimations. This method allows us to avoid the need to measure the indicators 
that are difficult to calculate. The method is suitable for us, especially since tourists who 
form the demand and scientists, studying the peculiarities of the international tourism, 
can be the experts. As a result of questioning 150 experts, we established the following 
disposition of 7 factors. With the view to specifying the level of importance of the factors 
that characterize the tourism sustainability level in the countries, the hierarchy method 
of T. Saati was applied According to this method, the factors are compared pairwise 
using the estimated scale of relations (Table 3). 
 
Table 3: Relations scales of the hierarchy methods of T. Saati 
 
Relative weight of factors   Characteristic of factor  
1 Equal importance  
3 Moderate outweigh of one factor over others  
5 Significant outweight 
7 Significant outweight of one over another  
9 Very strong outweight 
2,4,6,8 Intermediate values  
 
The results of pairwise comparisons of factors’ significance are presented in the form of 
the matrix (Table 4). The elements of the matrix are the importance of the factors relative 
to one another. When completing the matrix, the factors that are above the diagonal of 
units are compared first. The process of determining the component of the eigenvector 
is approximated with the help of calculation of geometric mean value in the line of the 
comparison matrix. Then the components of the eigenvector are normalized as the ratio 
of eigenvector of the matrix to their sum, and as a result, the weight of each sustainability 
factor was obtained. 
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Table 4: Determining the significance level of the tourism sustainability factors 
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Safety 1 2 3 5 7 8 9 3,9543838 0,35000616 
Tourism service  1/2 1 3 5 7 8 9 3,2439209 0,28712242 
Basic 
sustainability 
state 
1/3 1/3 1 3 5 7 9 1,9442017 0,17208308 
Ecological 
sustainability  
1/5 1/5 1/3 1 3 5 7 1,0492414 0,09286932 
Socio-cultural 
sustainability  
1/7 1/7 1/5 1/3 1 3 5 0,5735131 0,05076218 
Policy and 
regulatory 
environment   
1/8 1/8 1/7 1/5 1/3 1 3 0,3321950 0,029і40288 
Economic 
sustainability 
1/9 1/9 1/9 1/7 1/5 1/3 1 0,2005846 0,01775392 
The highest  
eigen value of 
matrix  
        7,57937641 
Coherence 
index  
 
  
     0,09656273 
Relative 
coherence 
        7,32% 
 
Source: Compiled by the authors. 
 
It was detected that the indicators that belong to the group of factors: economic 
sustainability and the policy and regulatory environment proved to be almost 
unimportant for tourists. That is, the factors that form the tourism profit of a country and 
legal regulations of the country regarding its sustainability are not the stimulus for a 
country to be selected for traveling. The safety factor, the tourism service factor and the 
factor of basic sustainability of a country account for more than 90% of impact. 
 
 
CONCLUSIONS 
 
The transition of the international tourism to the principles of the sustainable development 
caused the need to determine the conceptual framework of sustainable tourism and a radical 
transformation of the basic principles of tourism. Implementation of 8, 12 and 14 goals of 
sustainable development led to rethinking of the recreational, communicative, integrating, 
adaptive, marketing and other functions of tourism in the context of its sustainability. 
Positioning of the kinds of tourism (anthropogenic, elite and mild) by the criterion of 
sustainability perception on the basis of identification of directions for development of the 
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demand for international tourism, proposed it the paper, identifies the possibilities to promote 
sustainable tourism in the global economy. 
 
In the course of the study, the structure of the factors of tourism sustainability index with 
the emphasis on the role of an immediate tourist was improved. The calculation of the 
level of importance of the factors of tourism sustainability, identified by us, determined 
that 3 out of 7 factors are the most important for tourists: safety factors, tourist service 
factors and factors of the basic sustainability state of a country. Economic sustainability 
and the political and regulatory environment turned out to be of almost no importance. 
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PROMICANJE ODRŽIVOG TURIZMA U GLOBALNOJ EKONOMIJI 
 
Sažetak 
Cilj je ovoga rada pružiti dokaze za modele promicanja održivog turizma u globalnoj ekonomiji.  
Metodologija – U određivanju važnosti faktora održivog turizma služili smo se metodom 
analitičkog hijerarhijskog procesa T. Saatyja. Pri određivanju razine značajnosti faktora održivosti 
turizma služili smo se metodom ekspertne procjene. 
Rezultati – Utvrđeni su uvjeti za promicanje održivog turizma na svjetskom tržištu i faktori utjecaja 
na njegov razvoj u globalnoj ekonomiji. Faktori utjecaja podijeljeni su u sedam skupina: političko 
i regulatorno okruženje, ekološka održivost, društvena i kulturna strategija, ekonomska održivost, 
turističke usluge, sigurnost, stanje osnovne održivosti. U procjeni potencijala održivog turizma 
prema međunarodnim destinacijama predloženo je rangiranje faktora indeksa razvoja održivog 
turizma po državama sa stajališta turista.  
Doprinos – Unaprijeđena je struktura faktora indeksa održivosti turizma s naglaskom na 
neposrednu ulogu turista. Utvrđeni su najvažniji faktori koji utječu na odabir turističke destinacije: 
faktori sigurnosti, turističke usluge i faktor temeljne održivosti države. 
Ključne riječi: koncept održivog turizma, globalna ekonomija, indeks održivosti turizma, 
umjereni turizam, promicanje održivog turizma. 
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